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APPROVAL RATINGS

VISITORS’ FAVORITES HIGHEST RATINGS
Orca Bald Eagle Harbor Porpoise 2 6
Orcinus orca Haliaeetus leucocephalus Phocoena phocoena Beach/Shore Unobstructed
’y Cleanliness Clean Water Natural Views
Relative to other priorities, visitors rated the above
Humpback Whale Sea Otter sanctuary characteristics among the highest in terms of
Megaptera novaeangliae Enhydra lutris importance and satisfaction.
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For more information: http://sanctuaries.noaa.gov/science/socioeconomic/olympiccoast
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